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| MaCher President's Message

1

| have been a motorcyclist for well over 40 years and my time on a bike
s a space where | value my own deep self-reflection. Only recently, my
curiosity started to grow about the original custodians of the

lands where | ride.

| have begun building on my knowledge and learning of Indigenous
people across the world. For us at MaCher USA, the ancestral and
unceded territory belongs to the Gabrieleno-Tongva people. They
are survivalists and protectors, | want to acknowledge that this is
their sacred land, which both our business and most of our team
members occupy.

During Tourism Cares in Victoria BC we had the opportunity to listen
to many Indigenous community members proudly sharing their culture

and sustainable life in partnership with nature. | left Canada inspired by
these wise voices and recognizing the need for more of our business
actions and decision making to be centered in areas of environmental
and social justice.

My strong feeling is we are building our practice to be more inclusive In
hiring and partnerships to help ensure disenfranchised voices are heard
and amplified.

MaCher
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This year we celebrated the significant effort from our team and our
clients in our waste reduction and the substantial decrease of
dangerous virgin plastics, like polyvinylchloride or PVC.

Decarbonization of our value chain remains a challenge for our
business and we recognize it is on us to provide further support to our
supply partners to help them identity and mitigate their own emissions.

With this report, | feel energized by the number of clients transparently
sharing their struggles and successes with so many of our team. | know
My late Father is smiling as these levels of collaboration are both
exciting and allow us "to ‘punch well about our weight' with kindness,
encouragement, strategic and practical support.

Thank you for taking the time to share in our journey.
N | :
010l %ﬂm. Derek Hydon
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Our Purpose
& Cullure

Informed by data and research,
we design and manufacture
sustainable branded products that
drive impactful behavior change.
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We are a certified B Corp and use our business as S e NP
a force for good to provide the best workplace, AL
care for our environment and positively help others. 9y I Do 2E2
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Our Industry

With over 30 years of experience in the industry of
oromotional and branded products, we know exactly
where waste can be created. Our mission is to break this
cycle of waste, by providing our clients with education
on how to create effective, data-led brand campaigns
using circular design principles to responsibly
mManutfacture products.

Our process is defined by understanding the 'why’, this
leads us to better decision-making in all areas of our work

and be thoughtful in our approach. The result is more
effective campaigns with greater return on investment
but also products that are better for our world while
elevating our clients’ brands.

We aim to operate at the highest levels of transparency,
so that not only do our clients have confidence in our
process but their customers can too. Supply chains are
complex systems. By sharing our efforts in supply chain
transparency, we can also support our clients in thelr
endeavors and Increase best practice standards across
the industries we serve.
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ecovadis |

Products are "B ° Platinum EcoVadis "~ Operateon 5
. Syl Supply chain Clops 7. B * </ \Continents. % "
UN Global aligned with UN . Employee LA NN T S
Compact Deéeclaration of tenure of

Participant Human Rights” ~ 9.5years

Certified

&
EE————

corporation gl w B Corp Best for e Wity 100% Renewable - 100% Pass rate

- the World 2017/, Lot o R 2 energy for US Gross revenue on material
Certified B.Corp 2018, 2019, 2022 ... C=TPAI certified operations donated compliance
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v M Ch M'l L Vision & Impact Strategy Performance Team Partnerships Governance
aCher Milestones .

Formed JEDI team
B Corp Best for the World
Founded MaCher USA First Certified as a B Corp SBTi target approval award (Community)

2008 ! 2019 2021 !
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Certified

Resp OnSible . Best for the world

Business 179 4

Every year, B Lab recognizes the B Corps
globally whose B Impact Assessment scores

| o rank In the top five percent of their company
As a purpose-led business and as a certified B Corp, R N N

we take a leadership position In our industry ana mpact areas evaluated on the Assessment—
business community. This means acting and fulfilling community, customers, environment,

our commitments to address the climate crisis and governance, and workers.

centering our work in climate and social justice. MaCher
s proud to be engaged with B Beauty, B Tourism and

B Local LA where we are working hard to shift business
practices and industry expectations.

Corporation

MaCher's B Impact Score

S0

Best for the World: Community Qualifying Score for

We are especially proud to be awarded the B Corp S Cors AR
orp Certification

Best tor the World' for being a top performer, in
contributing to the economic and social well-being
of our community.

|
As the first Certified B Corp in our industry, we are 30 .9
pleased to see and welcome the increase in newly
certified B Corps in our category.

I “Best for the World: Changemakers

Median Score for
Ordinary Businesses
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100% PRODUCTS DESIGNED FOR CIRCULAR ECONOMY NET ZERO 2030

ALIGN SUPPLY CHAIN
WITH ENVIRONMENTAL GOALS

REMOVE VIRGIN PLASTIC PRODUCTS

17 fonriecons

12 RESPONSIBLE 13 CLIMATE
CONSUMPTION ACTION

AND PRODUCTION

100% PRODUCTS REUSABLE OR
CURBSIDE RECYCLABLE

DECENT WORK AND
ECONOMIC GROWTH

i

GOOD HEALTH
AND WELL-BEING

QUALITY
EDUCATION

1 REDUCED
INEQUALITIES

A

«=> 4

ALIGN SUPPLY CHAIN
WITH SOCIAL GOALS

MACHER IS EXPERIENCED AS AN
ANTI-RACIST COMPANY
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Waste Reduction Partnerships

In helping us achieve our waste reduction goals, we are pleased to
support and be supported by the following organizations:

B CORP BEAUTY COALITION

We are part of the B Corp Beauty Coalition - an alliance of beauty
industry B Corps from all over the globe. We are all committed to
working together to improve the sustainability standards of the beauty
industry, help beauty customers more easily navigate beauty products
and ultimately deliver 'beauty for good'. Our focus is primarily in
demonstrating best practices around sustainable packaging,

greener logistics and safer ingredients. We hold a position on the
Steering Committee and are active participants in the working groups.

PACT COLLECTIVE

Our focus is on circular solutions and designing products without
packaging waste for the beauty and wellness industries. This led us

to Pact Collective, a nonprofit catalyzing collaboration in order to
reduce, recycle, and drive towards circularity. As a member company,
we've gained expert and peer insights and have benefitted from
exchanges of ideas and connections with industry leaders.

SUSTAINABLE Certified

DEVELOPMENT
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Our Material Performance

In this past year, we have seen tremendous collaboration between our team, our
supply partners, and our clients, along with improved visibility on materials data.
This has enabled a truly impactful shift to sustainable solutions.

1%
Sustainable Renewable
Recycled, Certified

12% 4 % IE% 3%

Conventional,
Renewable,
and Abundant

260%
Virgin PVC/PU

39 % 30 %

35 %

Non-Renewable

2018-19 2019-20 2020-21 2021-22

SUSTAINABLE  “%

Corporation
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Wasle Reduction Performance Overview

WASTE REDUCTION - GOALS . TIME FRAME ' 2022 PERFORMANCE PROGRESS

100% PRODUCTS DESIGNED FOR CIRCULAR ECONOMY 2025 59% RENEWABLE MATERIALS
25% of travel accessories are from categories 1 or 2 of our sustainable material hierarchy. 2022 28%
100% of polybags are produced from recycled content. 2023 83%
100% of cotton products sourced from China will only be organic or recycled cotton 25% - 2022 p—

by 2025, 25% by 2022. 100% - 2025

100% of domestically sourced products are from categories 1 or 2 of our
sustainable material hierarchy.

2025 . 26%

100% PRODUCTS REUSABLE OR CURBSIDE RECYCLABLE? 2025
100% of our products include detailed material content labelin | . . 27%
P g. . 100% - 2025 E

0% PRODUCTS MADE FROM VIRGIN PLASTIC 2025

0% of PVC/PU + single-use plastics from products. . 2023 . 3%
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: : Climate Risks to our Business
Our plan for Net Zero 2030
* Increase in wildfire severity close to HQ will add

INn August 2022, the US made the single largest investment in to employee health and living risks.
climate action history with the adoption of the Inflation
Reduction Act. It Is a significant opportunity for the country to
begin addressing the climate emergency. In 2019, MaCher
had already agreed to reduce our greenhouse gas emissions Major disruptions to global supply chain ana
in line with a 1.5 degree trajectory above pre-industrial levels distribution networks from increased intensity

and be Net Zero by 2030. We welcome this legislation that n weather,

supports accelerated action towards a clean energy transition. Risk to supply chain due to water scarcity -
oarticularly effects on communities that are

affected near raw material production.

Rise in air pollution and intensity of heat waves
will put employees at an increased health risk.

Disruptions to power supplies affecting ICT, cooling
”) N and transport infrastructure affecting home and

Our plan, t()gether Wlth detallon our scope 1, 2,’ office working and overall productivity levels.

and 3 emissions, is set out on the followi

Commil Measure Priorilize

@, QUSTAINABLE  Cerifiec
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p Decarbonization
Commil

MACHER HAS COMMITTED TO THE FOLLOWING CALLS FOR CLIMATE ACTION.

-

Vision & Impact

( Measure ) ( Priorilize ) C Abale >

B Corp Climate
Collective Net Zero 2030

The B Corp Climate Collective is a group of Certified

3 Corporations working together to address the
climate emergency. We are part of 1500+ companies
committed to Net Zero 2030, "demonstrating leadership
IN eliminating emissions, drawing down carbon, and
ensuring a just transition for displaced workers and
communities to a net-zero emissions economy.”

- B Corp Climate Collective

Science Based Targets initiative (SBTi)

Science-based targets align our business with the most
ambitious targets of the Paris Agreement and pursue
efforts to limit the global average temperature to 1.5
above pre-industrial levels based on the IPCC report.

Performa nge . | | Partnerships | Governancs

( Compensale \
\
" 4

( LEvaluale

Business Ambition 1.5

||

Business Ambition for 1.5°C" is an urgent call to action
from a global coalition of UN agencies, business, and
industry leaders, in partnership with the Race to Zero.
By setting a net-zero target in line with a 1.5°C future —
our only future — businesses can make their critical
contribution to limiting the worst impacts of climate
change.”

- Science Based Targets Initiative

SME Climate Hub

The SME Climate Hub is a global initiative that
empowers small to medium sized companies to take
climate action and build resilient businesses for the
future.




v Decarbonization
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With the help of Climate Smart, a fellow B Corp,
we created our emissions baseline for scope 1, 2

and 3 for the 2018/2019 fiscal year (July 1st to
June 30th) based on the GHG Protocol.

What’s included:

@ Upstream and downstream transportation

O Electricity purchased

® Natural gas burned

® Employee commuting
@ Business travel
® Waste generated

© Paper consumption

MaCher
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What’s excluded:

Emissions from primary manufacturing suppliers:
At this time we are unable to collect accurate,
complete or reliable data suitable to include In
our scope 3 boundary. We continue to work with
our partners to help them measure and reduce
their emissions.

Emissions for product end-of-life:

As a BZ2B company, we have little visibility on our
oroduct performance once it reaches the end
user. To combat this we are putting our focus into
designing for circularity and best practices for
high chances of material recovery.

Emissions from remote offices:

Due to the pandemic, our team transitioned to
mostly remote work for between 2020-2022.
While these emissions will be relatively small,
we will need to account for our remote work
practices in future calculations.
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We will prioritize our reductions
based on our most material emission
impacts. These are decided by our
business influence and the risks to the
environment and our health.

MaCher
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p Decarbonization
C (Iommil> C )leasuro) < Priorilize )

@ We will radically decarbonize our operations
and our value chain by shifting to renewable
energy sources and by reducing consumption
of resources overall.

0 By having our targets verified by the Science
Based Targets initiative in 2020, we have
committed to reduce our absolute scope 1 and
scope 2 GHG emissions 50% by 2030 from a 2018
base year and to measure and reduce our scope
3 emissions.

o As of May 2021, our headqguarters in Venice
are powered by 100% wind generated energy.

MaCher
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We also recognize the need for carbon to be
sequestered and the preservation of natural carbon
sinks. We will continue to make contributions to
carbon sequestration?® projects as a necessary

step In compensating for our current emissions.

For unavoidable emissions, we purchase carbon
credits through responsible and highly accredited
carbon sequestration programs that also support
economic development.

In 2021 we launched "Opt in for our Future” carbon
compensation pricing, which automatically includes
the cost of purchasing carbon credits for every
order. The amount of credits equates to the carbon
footprint for raw material production, manufacturing,
packaging and transportation of goods to our clients.

MaCher
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Our current primary partner for these ¢

redits is

Sealrees, whose work supports commeu

nities planting

and protecting blue-carbon coastal ecosystems.
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We are currently investigating carbon capture and ways
to invest in making our own operations carbon positive.
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@ Sealrees
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Climate Action Partnerships

In helping us achieve our decarbonization goals, we are pleased to
support and be supported by Sealrees. Sealrees, a not-for-profit
company, helps us balance our polluting emissions and compensate
our residual emissions. Not only do they invest in ocean health through
olanting and protecting blue-carbon’ coastal ecosystems, their work
Nas the added benefit of supporting sustainable jobs.

We also partner with Sealrees for our wider carbon compensation
orogram, Opt in for our Future'. With support from our clients, we
calculate and then compensate emissions from the products that
we make for them.

For the 2021/22 year, we have purchased 2,645 tonnes of carbon
credits through their REDD+ projects in Cambodia, Kenya and
Colombia, compensating for 100% of MaCher's scope 1 and 2
emissions and our relevant scope 3 emissions.

We know that to remove GHG emissions, we need to make changes
to further reduce emissions and also directly invest in carbon
sequestration. Offsets alone cannot solve our climate crisis. Other
examples of how we are working to reduce our carbon footprint
can be found throughout this report.
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5 hours of training for every team member on JEDI topics per year . COMPLETE - 11 HOURS PER TEAM MEMBER

Our team averaged 22.3 hours of training last year per team member. Of this, 11 hours on average were spent on JEDI topics. Continuing
our journey of education on JEDI topics will enhance our progress on strengthening our 4 pillars of our Justice, Equity, Diversity and
Inclusion work. It's critical to the success of our culture at MaCher that all our team develop their cultural competency skills.

Use internal 'Venice Speech’ platform to center social and

environmental justice stories and issues

100% of our Venice Speech sessions were centered on social and environmental justice topics.

Our Venice Speech platform was launched 2 years ago to help our team with confidence and building public speaking skills. It has also
been a platform to provide education from both external partners and internal team members and a space to share lived experiences. In
the last 12 months, we used the platform to center stories of our team, from personal struggles to triumph as well as providing education
on issues that affect our LGBTQIA+ community members and how we can become better allies.

SUSTAINABLE %
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Develop land acknowledgement practices . COMPLETE

Funded Indigenous education scholarship.

This year, we spent time understanding the purpose and place for land acknowledgments. Through the help of Redbud Resource Group,
we were able to look beyond these practices to provide further tangible support to the North American Indigenous community. The Santa
Monica College Interaction Design program will be providing a fully funded place for an Indigenous student to obtain their bachelor's

degree in their program through our funding.

Consistently survey our stakeholders on representation, COMPLETE - 8 SURVEYS

feelings and experiences under our 4 pillars

Understanding how our stakeholders feel about their inclusion and representation helps us to define our areas of focus and the feedback is
critical to our improvement.This year in our anonymous team survey, well over 20% of the responding team members agreed they felt
MaCher is a great place to work and develop in their careers. In the spirit of continuous improvement, over two-thirds of our team also
agreed that MaCher was a 'better place today than 3 months ago’.

This year, for the first time, we also included a benchmarking survey around our four JEDI focus areas. The team felt most strongly that we
focused on building empathy, they also felt that more focus was needed on deconstructing bias. As this is a newer practice within the team,
we are still building a baseline and hope in the future it will help us to understand where we can improve our practices.

In the next 12 months, we hope to improve this feedback process and add some more mechanisms that improve feedback opportunities.
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Evaluate our recruitment partners’ talent pool and diversity goals COMPLETE

As our business recovers from the impacts of the pandemic years, we will increase focus on our hiring practices. We have found that many
traditional recruitment partners have been unable to provide evidence of understanding the diversity of their talent pool. Our focus has
therefore shifted to alternative practices to improve hiring such as by building relationships with community partners who can connect us
with diverse talent opportunities in our sector.

We believe our partnerships with Santa Monica College and Creative Futures will support us in recruiting future talent.

Increase BIPOC representation in our team to 50%,

specifically Black representation to 12.4%6

2 7% of our team identify as Black, Indigenous or a Person of Color.

We want our business to reflect the richness and diversity of our community. Our focus on inclusive and equitable practices is aimed at
improving the representation of our team by 2025. We feel that the more we can advance our knowledge, our hiring practices, and our
teams’ experiences, the more likely we will be able to achieve that ambition.

Our New Goal

° Create a communications toolkit for accessibility - 2023
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v Partnerships ftor bcdalable Change

Risk Managementl

At MaCher, we do all that we can to ensure that our supply chain is
transparent and robust, that our shipments are performed under
safe and secure conditions and that our business operations are
secure from physical or cyber threats. We take our responsibility
for pursuing ethical business practices seriously.

Vision & |mpaect

We conduct annual, system-wide cyber security vulnerability scans
as well as physical building security assessments. Last year, we
adjusted our procedures to further tighten our security process.

With many of us working more from home due to the pandemic,

we installed an upgraded building security and monitoring system.
We also updated our Written Information Security Policy and
implemented a cyber security data breach response plan to protect
our operations and our stakeholders. Every member of our team has
mMandatory cyber security training every year that incorporates
examples of data and cyber security best practices.
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v Partnerships for Secalable Change
EcoVadis

For the past two years, MaCher been rated through the
EcoVadis platform and received a Platinum rating each
time, putting us among the top 1% of their best scoring
companies in terms of sustainability performance.

—coVadis is a supply chain sustainability tool used by
over 450 multinationals to assess over 100,000 supply
chain partners on their efficacy around sustainability. It
looks at how a company scores on environmental
impact, labor and human rights, ethics, and sustainable
purchasing policy and uses international CSR standards
such as the Global Reporting Initiative, United Nations

Global Compact, and ISO 26000.

We were thrilled with this rating, reflecting our authentic
commitment to ensuring transparency within our
organization and our partners.

MaCher
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p Partnerships for Scalable Change Vision & |Impdact

DID YOU KNOW?

I'acts aboul our supply chain partners

100% of our manufacturing supply partners, including all new manufacturing
partners, commit and adhere to our Social Accountability Standards and Code of
Conduct—based on the UN Universal Declaration of Human Rights and the
International Labor Organization conventions (SA8000).

COLOMBIA

MaCher
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Our top 10 partners report on water
and resource usage

/ of our top 10 partners are SEDEX
audited (6 with 4 pillar)

We have 100% transparency at first
tier manufacturing level

Our top 8 supply chain partners
have an average 14.6 year tenure

92.1% of our business has been placed
with supply partners who have committed
to accredited 3rd party audits measuring
social and/or environmental performance.

100%

We maintain 100% transparency for
chain of custody and certification of
all sustainable materials
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Value Chain Performance Overview

VALUE CHAIN - GOALS TIME FRAME 2022 PERFORMANCE PROGRESS

ALIGN VALUE CHAIN WITH SOCIAL AND ENVIRONMENTAL GOALS

100% of suppliers complete our Environmental Performance Self-Assessment, measuring

| 2022 . 65%

resource usage and waste/recycling streams i
Implement our Sustainable Procurement Policy for both domestic and international suppliers 2022 COMPLETE
Increase # of our top 10 suppliers with SEDEX 4 Pillar to 8 (currently at 6) 2022 6/10
95% of total spend awarded to suppliers based on their commitment to 555 | §5. 1%
social and/or environmental performance i

5 . . . i 3 o |
2% of business through suppliers with social impact model — 0%

* suppliers that have a give back model or support underrepresented populations

SUSTAINABLE  Certified
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100% of suppliers complete our Environmental Performance Self-Assessment, measuring

resource usage and waste/recycling streams

65% of our suppliers from the reporting year completed our environmental self-assessment. This 65% of suppliers represent
more than 95% of our spend for the year.

Our Environmental Self-Assessment is designed to introduce our suppliers to the practice of measuring. We hope that over time we can
work with them to create an impact baseline and improvement strategies. As we are not always the only client using our manufacturing
partners’ facilities, we hope this will improve the impact of all products made by these partners. Our assessment is thorough, it includes key
environmental reporting components of both SEDEX and Higg Index frameworks. We have ascertained that more support is needed for our
partners on measurement practices and we will be providing this over the year ahead.

Implement our Sustainable Procurement Policy for both domestic and international suppliers . COMPLETE

Our Sustainable Procurement policy was designed to align our purchasing practices with our impact goals and the
expectations that we have of our supply partners. It covers both our direct and indirect purchases. The policy was
created in consultation with all our operations-focused team members and will be shared with our supply partners annually.
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Increase # of our top 10 suppliers with SEDEX 4 Pillar to 8 (currently at 6)

6 out of 10 of our top suppliers (by spend) have completed SEDEX Smeta 4 Pillar audit.

Increasing our suppliers using the SEDEX 4 pillar standards will enable more visibility on the areas where our first tier supply partners need
our support and focus. The SEDEX audit consists of 4 key pillars - Labour Standards, Health & Safety, Environment and Business Ethics and
all account for legal requirements, international standards and good practice. This is currently considered one of the best practice
frameworks in our industry and is our preferred method to evaluate all our suppliers on a uniform standard.

95% of total spend awarded to suppliers based on their commitment to

social and/or environmental performance

92.1% of our spend in our reporting year was made with suppliers who completed an accredited third-party social and environmental
impact audit that was current for the reporting year. This was a slight increase on 20/21 when 91.6% of our spend was among these
suppliers. Rewarding our supply partners for offering transparency into their operations will encourage our partners to be diligent about
Impact measurement and will prove the benefits of having a commitment to social and environmental impact.
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2% of business through suppliers with social impact model*

* suppliers that have a give back model or support underrepresented populations

0% of our business was placed with suppliers that have a social impact model this reporting year.

Introducing suppliers with a social impact model is a way that we can expand our purpose beyond our own operations. As a Certified B
Corp, we believe in stakeholder and purpose driven business models and would like our partners to also reflect those values. The past 24
months, we continued expanding our supply chain into Latin America. During this process we are seeking partners that are can fit not only
manufacturing capabillities but also our social and environmental goals. We are onboarding four new partners with social impact business
models and expect to see significant improvement in this area over the next 12 months.

Our New Goal

Lead 2 suppliers through the Update our Supplier Standard Operating ° Develop Buyer Code of Conduct and
SEDEX 4 pillar audit. (12 months) Procedures to include Sustainable introduce Model Contract Clauses to
Procurement Practices. (12 months) our Purchase Agreements. (12 months)
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Partnerships for Scalable Change
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Our Ambilions For Our Giving Partnerships

CLARITY

Clear outcomes are
stated and known

SUPPORT

Supports our mission,
sustainabllity objectives

and SDG focus
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Impact tracking for
iIndividual events and
annual impact
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COLLABORATIVE

Participation, connection,
and stakeholder
engagement

INCLUSIVE

Welcoming and supportive
of all backgrounds
and creeds

Performance | Team | Partnerships

Governance

ALIGNMENT

Aligned to supporting
UN Sustainable
Development Goals

AMPLIFY

Voices that have been
previously ignored

SUSTAINABLE Certified
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STAKEHOLDER GROUPS FEEDBACK MECHANISMS COMMUNICATION OF PROGRESS
Founders and shareholders Annual 360 reviews for all team members Annual Progress on Sustainability report
Clients Company, department and team member meetings Association and not-for-profit involvement
Industry peers Exit interviews Company, department and team member meetings
Non-profits, environmental Glassdoor reviews Directly with our clients

and social enterprises

Internal feedback channel Industry roundtables

Car B Cenp and UN_ C.BIObQI . Whistleblower feedback policy ;
Compact communities . New hire onboarding

Industry roundtables
Our local community

MaCher's board Public speaking and facilitation
SUPRIY PRrihs New hire orientation :
. LinkedIn
Team members Peer reviews of our annual Progress on
. Sustainability report . Supply partner visits and feedback meetings

Travel, beauty, retail and Quarterly employee happiness surveys

other industry associations
in which we operate

Team member training

Social media - LinkedIn and Instagram

Supply partner annual feedback reviews and visits www.macher.com
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Appendix

1. Highly reusable - designed for indefinite reuse until the product
quality degrades

2. Curbside recyclable - needs to be recyclable in over 60% of US

municipalities

. Dead miles - miles that are driven without any cargo

4, Intersectionality — describes the ways in which systems of inequality
based on gender, race, ethnicity, sexual orientation, gender identity,

disability, class and other forms of discrimination “intersect” to create

unigue dynamics and effects. For more information, see: https://
www.intersectionaljustice.org/what-is-intersectionality

5. Aligned with 2020 Census Data - https://www.census.gov/library/
stories/2021/08/improved-race-ethnicity-measures-reveal-united-
states-population-much-more-multiracial.ntm|

6. leal - an organizational system based on self-management. For
more information, see https://www.reinventingorganizations.com
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Thank You

We hope that our continued progress has inspired you, creating at
least one or two actionable ideas for your own team. We are happy
to answer any gquestions about our progress and our work, We are
also here to freely help businesses review and develop their own
sustainability journey.

- Genevieve Lawrence, Sustainability & Impact

iINnfo@macher.com
glawrence@macher.com

Macher.com
31 0.581.5222
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